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Canadian Healthcare Marketing Hall of Fame 

Temple de la renommée canadien du  

Marketing des Soins de Santé

Membres 2024 Inductees





N
ominations for the 2024 

selection of honorees were 

solicited during the past 

months through an online campaign in 

Healthbiz Weekly and during National 

Pharmaceutical Conference webinars. 

Several dozen names were nominated 

for consideration for entry into  

The Canadian Healthcare Marketing 

Hall of Fame. The awards were  

established to honour healthcare  

marketers who have contributed to 

our avocation and are an  

inspiration to others. 

 

These honourees were chosen from 

this field of deserving candidates, 

but stand for, in the view of the 

selection committee, a  

representative cross-section of the 

qualities that make our business 

unique and fulfilling. On behalf of 

our readers, we extend to each  

honouree our warm congratulations. 

 

This year’s induction ceremony was 

held on November 6, 2024 at the 

Mississauga Convention Centre in 

Mississauga, Ont. Host for the event 

was Jennifer Meldrum. 

 

Please visit the Hall of Fame on the 

World Wide Web at 

Pharmacongress.info/halloffame 

 

L
es nominations pour la sélection 

des lauréats 2024 ont été  

sollicitées au cours des 

derniers mois par le biais d’une  

campagne en ligne dans Healthbiz 

Weekly et lors des webinaires de la 

National Pharmaceutical Conference. 

l’an dernier des douzaines de 

nominations en vue de la 

sélection des membres 

du Temple de la renommée 

canadien du marketing des soins de 

santé. Des prix seront ainsi décernés 

aux spécialistes en marketing de soins 

de santé qui ont grandement 

contribué à notre cause et se sont 

révélés une source  

d’inspiration pour autrui. 

 
Les personnes honorées ont été 

choisies parmi cet éventail de  

candidats méritoires, mais  

personnifient surtout, aux yeux du 

comité de sélection, un échantillon 

représentatif des qualités qui définis-

sent le caractère unique et motivant 

de notre secteur d’activité. Au nom de 

tous nos lecteurs, nous tenons à 

exprimer à chacun et  

chacune de ces membres nos  

félicitations les plus cordiales. 
 

Cette année, la cérémonie 

d’intronisation a eu lieu le 6 

Novembre 2024 au Mississauga 

Convention Centre à Mississauga, en 

Ontario. L’événement était animé par 

Mme. Jemmifer meldrum 

 
Veuillez rendre visite au Temple de la 

renommée, sur le World Wide Web, à  

Pharmacongress.info/halloffame





 

Canadian Healthcare Marketing Hall of Fame

Corinne Buchanan-Russell 
Advancing Black Talent in Pharma  

Mississauga, Ont.

C
ORINNE BUCHANAN-RUSSELL, president and co-founder of Advancing Black Talent in Pharma 
(ABTiP) began her pharmaceutical career over 30 years ago at a time when women in cus-
tomer-facing roles were few and far between. Her first position was as a Medical Sales 
Representative. She recounts that “at that time we had little data resources and relied heavily 
on what reps learned from HCP offices and pharmacies to create insights and build business 
plans.” According to Buchanan-Russell, “Like so many of us who pursue careers in this field, 

the impact of the treatments we provide patients is forefront and a motivator for the love of this industry.”  
Always one to embrace the opportunities the pharmaceutical and life sciences industry has to offer, she 

held many progressive leadership roles in Canada. And in 2010, she took on her first global assignment: a 
brand leadership role in Germany. This was a role that required her to navigate uncharted waters. “The com-
pany was newly launching into the competitive field of diabetes with an alliance. The corporate environment 
and culture of the time was fiercely competitive, and politically charged.” On reflection, she noted, “how dif-
ferent my experience might have been, more inspiring, if I had a mentor even more so especially if they 
looked like me. Black female leaders were just non-existent throughout my seven-year global career.” 

Upon returning to Canada, Buchanan-Russell continued to see a low representation of Black talent and 
few if any Black leaders across the industry and certainly none that were home-grown. For a country as 
diverse as Canada, this diversity was not reflected in the pharmaceutical companies she worked for or the 
leaders they tended to hire. “Why were there not more talented Black Canadians pursuing careers in the 
pharma industry?” and “Why were there not more Canadian Black leaders?” she wondered. While maintain-
ing her full-time role as Rare Disease Franchise Head and Specialty Care Country Leadership Team she 
worked alongside a group of inspiring Black pharmaceutical professionals to form Advancing Black Talent in 
Pharma (ABTiP).  

ABTiP is a registered not-for-profit organization with the vision to elevate and achieve a sustainable rep-
resentation of Black communities in the Canadian pharmaceutical and life sciences industry. It works to pro-
vide its members and the broader Black life science community with the tools, support, and resources need-
ed for individuals to thrive in their careers. According to Buchanan-Russell, having mentors that share a sim-
ilar experience is very important. “When you have people who look like you in leadership roles, it is moti-
vating. It signals that you too can aim high and achieve your goals,” she said. “When you are the ‘only’ in a 
room or in a group, the challenges and pressures can be daunting.”  

One of the key lessons that she has learned over the course of her career has been to be open and curi-
ous. This mindset has contributed to many of her successes. By being “open to change [and] open to differ-
ent perspectives…you embrace curiosity, and you maintain a growth-oriented mindset that allows you to 
stay ahead of our constantly changing and dynamic environment,” she said.   

The pharma industry is full of opportunity, she said. For people who are just starting their career she 
urges them to “be a continuous learner, stay current with industry trends, and embrace change. Build your 
network and find your tribe to mentor and support you. Learn from their experiences as you navigate your 
career. Finally, in this world of virtual and hybrid work, be sure to have your cameras ‘on’ in meetings. It is 
critical to see and be seen.” 



 

Canadian Healthcare Marketing Hall of Fame

Colleen Coxson 
Alnylam Pharmaceuticals 

Mississauga, Ont.

C
OLLEEN COXSON IS A FIRM BELIEVER in leveraging one’s personal strengths for success. Early in her 
career, while working as a GP rep at Boehringer Ingelheim in the early 2000s, she quickly dis-
covered that the traditional ‘relationship building’ activities—like bonding with clients over 
rounds of golf or hockey games—weren’t for her. “I wanted to discuss science, features, and 
benefits,” she recalled. Recognizing her aptitude for conducting in-depth territory analysis 
around sales and prescribing data, her manager moved her to a primary market research role.  

This shift, coupled with her later experience in Boehringer’s marketing department and her role in launch-
ing Pradaxa, laid the groundwork for her current leadership position as Country Manager at Alnylam 
Pharmaceuticals.  

Alynlam is a leading RNai therapeutics company that developed the first five approved RNAi therapeu-
tics. Joining the company in 2019 as the commercial lead just six months prior to the regulatory approval of 
its first product, she quickly adapted to a wide range of responsibilities, including sales, marketing, forecast-
ing and patient support programs (PSP). 

Launching Alnylam Canada in the rare disease category became a milestone in Coxson’s career. “I 
learned so much about rare disease marketing—how to triangulate data, find new physicians with relevant 
interests, connect with genetic testing, and establish referral pathways between neurologists to cardiologists. 
It was an intense two years, but I literally felt that I was building something amazing.” 

Like many of her colleagues, Coxson is embracing the advances AI will bring to the pharmaceutical sec-
tor, especially in rare diseases, where specialist wait times can exceed 12 months. 

“AI can make a tangible difference in helping patients get diagnosed for conditions that may have 
plagued them for years,” she said. “With so many rare diseases linked to genetics, AI has the power to mine 
through both structured and unstructured EMRs, helping physicians narrow down diagnoses and identify the 
best path forward for patients.”  

When it comes to managing stress, her go-to remedy is physical activity—and plenty of it. “I’ve been 
known to take meetings on a treadmill or on the bike trainer,” she said. 

Being inducted into the Canadian Healthcare Marketing Hall of Fame is a source of great pride to 
Coxson. “While I was at Boehringer Ingelheim, two members of our marketing team were inducted, and I 
thought it was wonderful to be recognized beyond one’s organization for making a difference in what you did 
and how you did it. Having worked at only two companies, I am honoured to count myself among so many 
amazing leaders in our industry.”  



 

Canadian Healthcare Marketing Hall of Fame

Evica Eric 
Lundbeck Canada 

Montreal

S
OMETIMES, A CHANCE OPPORTUNITY CAN SPARK A LIFELONG PASSION. That was the case for Evica Eric, Vice 
President, Finance & Business Operations at Lundbeck Canada in Montreal, who entered the 
pharmaceutical industry unexpectedly. “I was drawn to the impactful work being done in 
healthcare and found a meaningful way to contribute,” she said. Lundbeck stands out as one of 
the world’s only biopharmaceutical companies focusing exclusively on brain diseases. “For 
more than 70 years, we’ve focused our research on neuroscience, collaborating closely with 

patients, healthcare professionals, and the neuroscience community to uncover causes and develop new 
treatments,” she explained. “As a global specialist, we owe it to those who live with brain diseases to fight stig-
ma and improve parity of care across communities.”  

Having been with the company for 26 years, she has achieved numerous career milestones. A key turn-
ing point was her transition from Commercial to Business Insights. “I developed the processes and frame-
works needed to deliver critical insights to support business growth,” she said. “It was a rewarding challenge 
that underscored the importance of data-driven decision making.” 

In 2022, she had another career-defining moment, leading a significant initiative to decouple opera-
tions from the U.S. affiliate, spanning various support areas with a particularly high focus on finance. “This 
transition allowed me to implement sustainable practices that ensured financial integrity and operational 
efficiency, reinforcing my commitment to building a robust foundation for business success.”  

With AI set to reshape the pharmaceutical industry, she has proactively prepared by obtaining a certifi-
cate in “Artificial Intelligence: Business Strategies and Applications” from UC Berkeley. “This program gave 
me a deeper understanding of how AI can drive innovation and efficiency, which aligns perfectly with our cor-
porate AI strategies,” she said. “Moving forward, I plan to integrate these learnings to develop localized strate-
gies, ensuring that we not only follow corporate directives, but also tailor them to maximize impact within 
our organization.” 

Balancing a fulfilling career and personal life is a challenge for many professionals, and she sees 
notable contrasts between work cultures across continents. “For instance, in Denmark, where our corporate 
headquarters is based, there tends to be a stronger emphasis on work-life separation, whereas North America 
often leans toward a more relentless pursuit of career advancement,” she observed.  

“While I haven’t quite perfected this balance myself, I encourage my team to prioritize well-being, as 
fostering a supportive culture is key to a healthier and more productive work environment.”  



Canadian Healthcare Marketing Hall of Fame

Brian Honda 
the AdPharm & Synapse Medical 

Communications 
Oakville, Ont.

W
HEN BRIAN HONDA left his prestigious role as president of healthcare for a major NYSE-list-
ed corporation to launch his own agency, his mother was understandably concerned—
most small businesses struggle to survive. But for Honda, the bigger risk was spending 
the next 30 years “going up and down the same office tower every day.” Driven by a 
desire for autonomy, he took the entrepreneurial leap. His first venture in the startup 
world was launching M2H, a second healthcare brand for MacLaren McCann, where he 

famously kept a cot in the office for all-nighters. This hands-on experience, he recalled, was “great training 
ground” for his next move. In 2007, he founded the AdPharm, positioning it as a “fiercely independent” 
healthcare marketing communications agency. 

Today, Honda serves as President of the AdPharm and its sister company, Synapse Medical 
Communications which the agency acquired in 2014. Reflecting on the company’s growth to a team of 50, 
whom he affectionately calls “multi-talented, smart team players,” he attributes much of their success to 
regarding EQ as important as IQ.  

“I watched agencies try to do it all—medical and commercial communications, and I knew I didn’t 
want to dilute our creative brand and expertise,” he explained. “But I also knew we needed to help clients 
build better customer experiences and implement the insights with key opinion leaders. Acquiring Synapse 
Medical Communications gave us a fantastic opportunity to tweak a winning formula and create a differen-
tiated brand.” 

As his agency has grown into one of the larger healthcare-specific agencies, Honda has focused on giving 
back, especially by offering young talent a foothold into the industry. 

“We’ve consistently hosted interns and co-op students over the years,” he said. “Many of our interns, 
including the children of friends, physicians, and even competitors, had their start at the adpharm and you’ll 
find alumni all over the industry now. Knowing we’ve had an impact on young lives by giving them their first 
“real” job makes me feel great.”  

With AI poised to transform the pharmaceutical industry, Honda is prepared. “At the AdPharm, we 
design our content to be AI-ready, ensuring that valuable information can be distilled by LLM [large language 
models] and delivered precisely to the right audience, whether they are searching on Google or asking 
ChatGPT.”  

Being inducted into the Canadian Healthcare Marketing Hall of Fame came as an unexpected surprise 
for Honda. “I can only attribute it to the people I’m surrounded by,” he said. “It makes me want to do more 
like start another division or disrupt the status quo. Let’s go!” 
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Ian Howard 
Dermatology Update 

Vancouver

I
AN HOWARD, Director of Ovation Science and Managing Director of Dermatology Update, says his 
career in healthcare has been long and multifaceted. He started in the federal government, where 
he gained invaluable experience and insight. One key takeaway from his time in government was 
the realization that the popular perception of public sector workers being less capable than those 
in industry is unfounded. “Government employees are exactly like the rest of the population,” he 
said. Howard says he noticed that government employees shared similar aspirations and anxieties 

as those working in private industries, with a commonality of purpose that connected them. 
A significant focus in Howard’s career has been his work with Dermatology Update, a conference 

launched by the late Vancouver dermatologist Dr. Stuart Maddin. He highlights the unique vision of Dr. 
Maddin for shaping the conference into a collaborative space between dermatology professionals and the 
pharmaceutical industry. Dr. Maddin’s model, as Howard describes, diverged from traditional medical meet-
ings by removing the formal barriers typically placed between industry and practitioners.  

“Dr. Maddin’s vision was to create a joint venture between industry and the dermatology profession 
where both sides would be treated equally, with an exclusive focus on therapies,” he said. “That’s the model 
he established, and it has proven very successful over the years.” Howard remembers Dr. Maddin as a unique 
individual with interests spanning far beyond dermatology. This year will mark the conference’s 40th anniver-
sary, and although it won’t be too different from other years in terms of content, Howard says there will be 
champagne to celebrate. “That’s the number one difference,” he said.  

Currently, Howard serves as a director at Ovation Science, a company specializing in CBD-based der-
matologic treatments. His involvement came through a personal connection with a former colleague, Doreen 
McMorran, who invited him to join the company. Ovation’s focus on CBD aligns with Howard’s interest in 
exploring innovative therapeutic options in dermatology. He describes his role with Ovation as an opportunity 
to collaborate with old friends while working in a field he finds interesting.  

Outside of work, Howard has a passion for travel. Having visited every continent except Antarctica, he 
especially values his time in South Africa. He worked closely with the South African government on their bid 
for the 1990 Summer Olympics, which allowed him to explore Cape Town and Johannesburg and even meet 
Nelson Mandela, an experience he considers a great privilege. 

To Howard, being inducted into the Canadian Healthcare Marketing Hall of Fame means receiving 
recognition from an industry he respects deeply. “It’s a great honour, an honour from the industry, and I’m 
just a person like everyone else,” he said. “It’s nice to feel some appreciation for what you’ve done, and it’s 
especially meaningful because the recognition comes from a group of fellow professionals.” Looking ahead, 
Howard aims to create a long-term vision for Dermatology Update. He remains passionate about his work 
and has little interest in traditional retirement, noting that he’s more focused on continuous learning and 
adapting to the ever-evolving field of therapeutics. 
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Michael Stone 
Merz Therapeutics 

Burlington, Ont.

M
ICHAEL STONE, Country Manager at Merz Therapeutics, describes himself as “a teacher 
with transferable skills.” While waiting for a new high school teaching role, a friend of 
his then-girlfriend (now wife), suggested he might be an excellent fit for an open phar-
maceutical representative position at Eli Lilly, and so he discovered an unexpected 
opportunity to transition into the healthcare space. It turned out that friend was right. “I 
worked as a pharma rep for a little over three years, before trying different marketing roles 

on various products,” Stone recalled. One of the highlights of his career was working on an erectile dysfunction 
treatment. “We took it direct-to-consumer and developed some great commercials,” he said. “It began as the 
underdog to a popular competitor brand, so we were thrilled when we succeeded.” 

Stone’s leadership has been evident throughout his career, marked by his ability to lead teams and drive 
successful outcomes. After 24 years at Eli Lilly, Stone went on to further his career with Mallinckrodt Pharma 
Canada. 

As of February 2024, Stone has been part of Merz Therapeutics—one of the first companies worldwide 
to successfully develop and commercialize a botulinum neurotoxin for patients with movement disorders. 
He was particularly drawn to Merz Therapeutics’ inclusion on Fortune’s “Best Companies to Work For” list, 
which reflects the company’s commitment to a positive work environment.  

“At this stage of my career, the people I work with and the culture is very important,” he said. “Merz 
Therapeutics has a very people-oriented culture and, at the same time, has well-planned growth aspirations 
in specialty neurology, which energize me.” 

Stone’s leadership qualities have been instrumental in his success at Merz Therapeutics. His strategic 
vision and innovative approach have driven ongoing success for the organization. However, he considers 
enhancing patients’ lives to be one of his most meaningful achievements. “I’ve spoken with patients who told 
me that we are meeting their needs and making a difference in their lives,” he reflected. “That’s something 
I tell my team regularly— when we do our job well, people lead healthier and happier lives. And you don’t 
get that kind of fulfillment from selling vacuums”  

When it comes to balancing the demands of a leadership job with personal life, Stone believes in being 
intentional with his priorities. “Choose the moments you want to be present for with your family and don’t 
miss them. For over 20 years, I’ve coached each of my kid’s hockey teams, and I prioritized leaving the office 
to make it to the arena. My wife and I keep family a priority and have complementary strengths that allow 
us to balance.” 

Humbled to be inducted into the Canadian Healthcare Marketing Hall of Fame, Stone offers this career 
advice: “Be great in your current role, and be in the right place at the right time. I’m grateful that someone 
once took a chance on me, thinking that maybe a teacher could succeed in the pharmaceutical industry.” 



Canadian Healthcare Marketing Hall of Fame

Robert Tam 
Taiho Pharma Canada, Inc. 

Oakville, Ont.

F
OR ROBERT TAM, General Manager of Taiho Pharma Canada, Inc., the most rewarding moments 
in his career come from seeing patients thrive from gaining access to life-changing medica-
tions—a benefit that can ripple across the healthcare system. Tam began his career in the pub-
lic sector as a Health Economist at Immigration, Refugees, and Citizenship Canada. Driven by 
a passion for helping patients, he soon transitioned to the pharmaceutical industry, taking on 
roles at Bayer, Parke-Davis, Nycomed, UCB, Sanofi, and now Taiho. 

Reflecting on his career, Tam is proud of the varied therapeutic areas he’s contributed to and the 
patients who have benefited from advancements in the industry. “There’s nothing more satisfying than 
receiving a letter from a government or insurer confirming our product is now on formulary and accessible 
to patients,” he says. "It’s an incredible feeling of pride and accomplishment for the entire team.” 

Tam’s journey in health economics and market access was inspired in 1991 during his studies at the 
University of Ottawa. After writing a paper on the determinants of cost-effectiveness, he discovered a land-
mark publication by Dr. Andreas Laupacis on cost-effectiveness thresholds in health technology assessment. 
“Health economists from that era remember it well,” Tam explains. "This paper was a pivotal policy position 
that still influences our field today and inspired my path in government and the pharmaceutical industry.” 

After his public sector role, Tam entered the industry by answering a newspaper ad for Bayer and has 
remained committed ever since. One of his proudest accomplishments was building a market access and 
government relations team at Byk Canada (later Altana, Nycomed, and now Takeda) from the ground up. “I 
wasn’t entirely sure of the roadmap, but when a team shares a vision and common purpose, anything can 
be achieved.” 

Mentorship has been vital to Tam’s journey, guided by industry luminaries including his first boss, Ben 
Faienza, and Canadian Healthcare Marketing Hall of Fame alumni John Suk and Peter Brenders. “They are 
all great teachers and role models.” 

Two core lessons have shaped Tam’s leadership philosophy. “Keep building and refreshing your net-
work, learn from it, and give back. Staying connected keeps you sharp, and those relationships can be deeply 
rewarding in unexpected ways,” he says. His second piece of advice? “Treat every employee with respect and 
compassion. Empower them to make decisions, allow them to make mistakes, and to learn from them. I 
don’t need or want to be the smartest person in the room. When a team works together, small increments 
can have big impacts. When our teams feel valued and are patient-centred, they bring their best, most pas-
sionate selves to the work we do.” 
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Mona Sabharwal 
Rexall Pharmacy Group 

Phil Diamond Award for  
Community Service

M
ONA SABHARWAL, Senior Vice President of Pharmacy Services at Rexall Pharmacy Group, 
has built a career at the intersection of pharmacy practice, health policy, and patient 
advocacy, leading impactful changes in drug accessibility and clinical trial engagement 
across Canada. With over two decades in the pharmaceutical sector, she began her jour-
ney as a community and hospital pharmacist, providing first-hand patient care. Later, 
while working for the Ontario Ministry of Health, she helped develop policies to enhance 

the Ontario Drug Benefit Program, where she introduced the inclusion of patient perspectives in drug fund-
ing decision-making long before it became standard practice. 

In 2010, she led the successful development and launch of the pan-Canadian Oncology Drug Review 
(pCODR), which was a watershed moment for health technology assessment in Canada. Her leadership 
brought about a more transparent and streamlined process that enhanced access to oncology treatments, 
impacting cancer patients across Canada. Eventually, she led the transition of pCODR into the Canadian 
Agency for Drugs and Technologies in Health to help align and improve the efficiency of Health Technology 
Assessment activities within pharmaceuticals in Canada.  

Sabharwall has had a number of mentors who have shown her that being a busy executive is no excuse 
to not  give back. Dr. Anthony Fields, Chancellor at MacEwan University, whom she worked with at pCODR, 
continues to serve many provincial and national voluntary roles well into his 90s. Nicolas Caprio, President 
at Rexall, has worked for 10 years with Drug Free Kids Canada, as he is passionate about keeping prescription 
drugs out of the hands of school-aged children. 

With these two inspirational figures in her life, Sabharwal remains dedicated to advancing healthcare 
through various advisory roles and decided that the cancer space was where she could be most effective, 
given her experience at pCODR. She served on the board of directors of Kidney Cancer Canada for four years, 
an organization known to have both strong patient support programs and a thoughtful advocacy voice. 
Currently, she serves on the Patient and Family Advisory Council for the Ontario Institute for Cancer Research 
(OICR) and acts as a strategic advisor to the Canadian Cancer Clinical Trials Group. She is a group member 
of the Dental Oncology Working Group at Cancer Care Ontario. Now, her personal experience with cancer has 
given her insights into the realities of patient care and further fueled her advocacy. Her time on both sides 
of the healthcare system has reinforced her belief in the power of patient partnership, as well as the impor-
tance of more proactive patient involvement in research and care decisions.  

Her contributions to these organizations and patient advocacy earned an induction into the Canadian 
Healthcare Marketing Hall of Fame with the Phil Diamond Award for Community Service, a recognition of 
exemplary service in the pharmaceutical community. “I am humbled and thrilled to have received a nomi-
nation for the Phil Diamond Award, and the fact I was selected from the various nominees is simply delight-
ful,” she said. “There are many individuals in the pharmaceutical sector that go above and beyond their roles 
to create a better patient experience. I am honoured that my work has been recognized as making a differ-
ence.” 



Inductees •  Membres  
 

Doug Ballingall AstraZeneca Mississauga Ontario 

Angelo Botter Abbott Labs Montreal Quebec 

Phil Diamond Diamond Strategic Advertising Toronto Ontario 

Clifford K. Goodman Keith Health Care Mississauga Ontario 

J.R. Marcotte Berlex St-Laurent Quebec 

Percy Skuy Janssen-Ortho Don Mills Ontario 

Sylvia Vogel Canderm Pharmacal St-Laurent Quebec 

Ted Wise Pharmascience Montreal Quebec 

 

Jimmy Ghadiali Aventis Pharma Laval Quebec 

Mary Layton Media Director Toronto Ontario 

Sandi Leckie Chronicle Companies Toronto Ontario 

Paul Lucas Glaxosmithkline Toronto Ontario 

Richard J. MacKay Stiefel Canada Montreal Quebec 

Gerry McDole AstraZeneca Mississauga Ontario 

Claude Perron Shire Biochem Laval Quebec 

Christine Whatley Janssen-Ortho Don Mills Ontario 

 

Donna Day Solvay Pharma Markham Ontario 

Rudy Fernandes Global Health Strategy Mississauga Ontario 

Sheila Gittelman Sudler & Hennessey Canada Montreal Quebec 

Jean-Michel Halfon Pfizer Canada Kirkland Quebec 

Gilles Lachance Council for Continuing Pharmaceutical Education Saint-Laurent Quebec 

Robert Lavoie Dermtek Pharmaceuticals Dorval Quebec 

David Rimell Medifacts Ottawa Ontario 

John Stewart Purdue Pharma Pickering Ontario 

 

Roy Chernoff Troutbeck Chernoff Toronto Ontario 

Janet Chlebo Janssen-Ortho Don mills Ontario 

Michael Cloutier AstraZeneca Mississauga Ontario 

Rob Hamilton Biogen Idec Mississauga Ontario 

André Marcheterre Merck Frosst Kirkland Quebec 

Manon Richer Rogers Media Montreal Quebec 

Sheila Rivest Integrated Healthcare Communications Toronto Ontario 

John Suk Altana Pharma Oakville Ontario 

Cialis Team Eli Lilly Canada Toronto Ontario 

Lipitor Team Pfizer Canada Kirkland Quebec 

 

Philip Blake Bayer Toronto Ontario 

Susanne Cookson Boehringer Ingelheim Inc. Burlington Ontario 

Daryl Erickson Medical Communications Group Montreal Quebec 

Terry Johnson Allard Johnson Toronto Ontario 

Joseph Knott Pangaea Group of Companies Toronto Ontario 

Liette Landry Schering Canada Pointe Claire Quebec 

Pierre Montanaro Pharmascience Montreal Quebec 

Jacqueline Shan CV Technologies Edmonton Alberta 

BOTOX Cosmetic Team Allergan Markham Ontario 

Gardasil Team Merck Frosst Canada Kirkland Quebec 

 

 

 

 

 

 

 

 



 Inductees •  Membres  
 

Cheryl Cann-Critchlow Boehringer Ingelheim Inc. Burlington Ontario 

Lorena Di Carlo Lundbeck Canada Montreal Quebec 

Neil K. Hutton Canadian Anesthesiologists’ Society Toronto Ontario 

Graham Jobson Solvay Pharma Inc. Markham Ontario 

Ronnie Miller Roche Canada Mississauga Ontario 

Isabelle Mongeau Pfizer Canada Montreal Quebec 

Brenda Pratscher Ogilvy Montreal Montreal Quebec 

Ken Stallman Cundari Health Toronto Ontario 

Paladin Labs Montreal Quebec 

Diabetes Team Novo Nordisk Mississauga Ontario 

Phil Diamond Award for community service Carlo Viola STA Communications Montreal Quebec 

 

Deborah Brown EMD Serono Canada Inc. Mississauga Ontario 

Ray Chepesiuk Pharmaceutical Advertising Advisory Board Pickering Ontario 

Laurie Dotto Abbott Laboratories Canada Montreal Quebec 

Gerard Gregory Boehringer Ingelheim Inc. Burlington Ontario 

Sharon Henderson Stiefel Canada Montreal Quebec 

Mike Kirkley MarketForce Cambridge Ontario 

Dean Michelin Valeo Pharma Kirkland Quebec 

Valeant Canada Montreal Quebec 

AstraZeneca Mississauga Ontario 

Phil Diamond Award for community service Steve Gregory IsaiX Technologies Montreal quebec 

 

Greg Anderson Janssen-Ortho Inc. Toronto Ontario 

Larry Falls The Falls Group Toronto Ontario 

Theresa Firestone Pfizer Canada Kirkland Quebec 

Junne Hinkley-Page McNeil Toronto Ontario 

Dr. André Lalonde Society of Obstetricians and Gynaecologists of Canada Ottawa Ontario 

Vince Lamanna Novo Nordisk Canada Inc. Mississauga Ontario 

Michael Tremblay Astellas Pharma Canada, Inc. Markham Ontario 

Vivianne Vinet CME Solutions Montreal Quebec 

Phil Diamond Award for community service Mario Daigle Allard Johnson Montreal Quebec  

 

Lorenzo Biondi Hoffmann-La Roche Limited Canada Mississauga Ontario 

James Cran Antibody Healthcare Communications Toronto Ontario 

Steve Green Novo Nordisk Canada Inc. Mississauga Ontario 

Regina Kulikowski Regina K Toronto Ontario 

Dan Léger Lundbeck Canada Montreal Quebec 

Dr. Stuart Maddin Vancouver British Columbia 

Lorne Markowitz Valeant Canada Ltd. Montreal Quebec 

Phil Diamond Award for community service Morris Goodman Pharmascience Inc. Montreal Quebec 

 

Wendy Adams Galderma Canada Markham Ontario 

Peggy Ahearn Canadian Association of Wound Care Toronto Ontario 

Richard Fajzel Pfizer Canada Montreal Quebec 

Dominique Gilbert Lundbeck Canada Inc. Montreal Quebec 

Dr. Richard M. Gladstone Association of community neurologists Toronto Ontario 

Doug Grant Bayer Inc. Toronto Ontario 

Barbara Reynolds Astellas Pharma Canada Inc. Markham Ontario 

Phil Diamond Award for community service Aaron and Mandy Maresky Aaron’s Apple Toronto Ontario 

 



Inductees •  Membres  
 

Glenn Block Merz Pharma Canada Burlington Ontario  

Mike Egli Takeda Canada Inc. Oakville Ontario  

Joanne Klue Cegedim Relationship Management Scarborough Ontario 

Carol Levine Energi PR Montreal Quebec 

Mark Lievonen Sanofi Pasteur Limited Toronto Ontario  

Jim Shea CCPE/CFPC Montreal Quebec  

Phil Diamond Award for community service C. Norman Cook Rogers Publishing Toronto Ontario 

 

Mark Beaudet Paladin Labs St-Laurent Quebec 

Roxane Chabot RBC Consultants Montreal Quebec 

Paul Cusimano Shoppers Drug Mart Specialty Health Network Mississauga Ontario 

Jonathan Goodman Knight Therapeutics Inc. Montreal Quebec 

John Helou Pfizer Canada Inc. Montreal Quebec 

Dr. Roger McIntyre University of Toronto Toronto Ontario 

Kathryn Raymond Purdue Pharma Pickering Ontario 

Phil Diamond Award for Community Service Melodie Hicks Cégep Vanier College Nursing Montreal Quebec  

 

Sylvain Chrétien Pediapharm Inc. Verdun Quebec 

Joan Chypyha Cipher Pharmaceuticals Mississauga Ontario 

Grant Gibson The Gibson Group Aurora Ontario 

Dr. Wayne Gulliver NewLab Life Sciences St. John’s Newfoundland and Labrador 

John Haslam Alexion Pharma Canada Corp. Vaughan Ontario 

Robin Hunter Mallinckrodt Pharmaceuticals Mississauga Ontario 

Phil Diamond Award for Community Service Barry Fishman Merus Labs Toronto Ontario 

 

Peter Brenders Sanofi Genzyme Mississauga Ontario 

Patrick Cashman Lundbeck Canada Montreal Quebec 

Ed Dybka AstraZeneca Canada Inc. Mississauga Ontario 

Heidi Forman Klick Health Toronto Ontario 

Edward Gudaitis Allergan Inc. Markham Ontario 

Chris Halyk Janssen Inc. Canada Toronto Ontario 

Sylvie Pilon Lundbeck Canada Montreal Quebec 

Phil Diamond Award for Community Service Dr. Gary Sibbald Toronto Ontario 

 

James L. Hall Aralez Pharmaceuticals Canada Mississauga Ontario 

Kevin Leshuk Celgene Inc. Mississauga Ontario 

Pamela Minden Aspen PharmaCare Canada Inc. Toronto Ontario 

Paul Petrelli Jazz Pharmaceuticals Toronto Ontario 

Allison Rosenthal Otsuka Canada Pharmaceutical Inc. St-Laurent Quebec 

Ilona Torontali Roche Canada Mississauga Ontario 

Phil Diamond Award for Community Service Stuart Cottrelle Bayshore Healthcare Mississauga Ontario 

 

Sybil Dahan Altius Healthcare Inc. Montreal Quebec 

Frédéric fasand Servier Canada Montreal Quebec 

Brian Hilberdink Novo Nordisk Mississauga Ontario 

Manny kapur Croma Canada Toronto Ontario 

Richard lajoir Bausch Health Laval Quebec 

Eric Tse Shire Pharma Canada Toronto Ontario 

Arima Ventin Allergan Markham Ontario 

Phil Diamond Award for Community Service Gregory J. Glenn Stouffville Ontario 



 Inductees •  Membres  
 

Suzanne Campbell AbbVie Montreal Quebec 

Brian Canestrard Intercept Pharmaceuticals Toronto Ontario 

Sav DiPasquale CPDN Mississauga Ontario 

Pat Forsythe Eisai Mississauga Ontario 

Alok Kanti Bayer Mississauga Ontario 

David Renwick Adapt Pharma Canada Mississauga Ontario 

Rob Seguin Thrive Partnership Group Newmarket Ontario 

Phil Diamond Award for Community Service Mark McElwain Toronto Ontario 

 

Mark Degen Sun Pharma Brampton Ontario 

Karl Frank Bayshore Healthcare Mississauga Ontario 

Ross Glover Taiho Pharma Oakville Ontario 

Arnaud Lavenue Toc Toc Communications Montreal Quebec 

Bob McLay Sobi North America Toronto Ontario 

Eileen McMahon Torys LLP Toronto Ontario 

Carol Stiff Rhythm Pharmaceuticals Toronto Ontario 

Leandra Wells GSK Mississauga Ontario 

Phil Diamond Award for Community Service Mike Cels Oakville Ontario 

 

Gerard Fernandes Noviscend Inc. Mississauga Ontario 

Miriam P. Hara 3H Communications Oakville Ontario 

Sandra Heller Seagen Canada Mississauga Ontario 

Michel Lavoie Dermtek Pharma Pointe-Claire Quebec 

Christine Lennon Incyte Biosciences Canada Pointe-Claire Quebec 

Brigitte Nolet Roche Canada Pharma Mississauga Ontario 

Janine Pajot Bayer Canada Mississauga Ontario 

Phil Diamond Award for Community Service Danielle Portnik Emergent Biosolutions Toronto Ontario 





2024 Platinum Sponsors 
Sponsors platines 2024

2024 Silver Sponsors 
Sponsors argent 2024

2024 Bronze Sponsors 
Sponsors bronzes 2024

2024 Supporters 
Supporteurs 2024


